¢
UAOF’EN

EERMNARAT
7PN A G E

Dale Tsai
President

AAAAAAAAA



/AE FEﬂ )
» NT] B AET
» T 19960
» BRI T 1418
» =5EER

» 2018F FAMEH1T7E

» 2019—2 TR AEHEE14.55E

)

« ST A 285\
EEE RRE
o RARTE - BESTEE

s PHEE  BREE

AOPEN

2007

Mini1 PC

Digital
Signage

IPC
AloT

&



= N2 D, S—
Eamdc_2019 vs 2018B1 =3F
ma i 20195F R ==F 2018 R ==F FRE
=FUIA 1,364,848 100.0% 1,179,498 100.0% 16%
== FEx 394,554  28.9% 380,328  32.2% 4%
=E- =2 398,818  29.2% 407,696  34.6% -2%
=x(BE)= (4,264)  -0.3% (27,368)  -2.3% -
= NIVN 20,109 1.5% 12,668 1.1% 59%
MRATFIE% 15,845  1.2% (14,700)  -12% :
affFEa 9,188  0.7% (22,607)  -1.9% -
FIREL raet 0.07 (0.35)
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e x| 134,015 30.4% 133,309 27.7%
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= iE)3% 1,494 0.3% 1,019 0.2%
= NIl PN 1,424 0.3% 7,899 1.6%
O FE R 2,918 0.7% 8,918 1.9%
AfHER 476 0.1% 5,629 12%
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One of the main reasons we chose to work with AOPEN was their continually
expanding product line. As Volta grows and evolves, our needs change, and
AOPEN has a very robust product line that can grow with us. It's a very cost
effective way for us to increase our capabilities, while keeping our costs low.

j/,/'/( Q\
A .;;l.u ki G S

VORTA | et 4

Lififs

1|

565 K
| =3 £~

The partnership between AOPEN brings to Mall of America a unique,
groundbreaking solution that transforms the guest experience.
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IT PROJECT MANAGER, MALL OF AMERICA
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\ ; They have been key, not only to provide the right solution but helping us
MARC WALLACE .
to evolve the solution.
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AOPEN commercial solutions allow flexibility. When we re-platformed
Pharmacy Health Network, we stress-tested, reviewed, and vetted many
different solutions — with AOPEN at the top of our list. AOPEN and the

ERIC MILLS

Chrome solution was clearly the winner.
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Product Synergy thru Acer Group
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THE BEST IS YET TO COME!



